Senior Marketing Manager FTC 
Practice Plus Group, Remote Working (UK based)
About the Role
Practice Plus Group is seeking an experienced, commercially focused Senior Marketing Manager to join the team on a fixed-term contract to provide maternity cover. This is a remote-based role offering the opportunity to lead a talented marketing team and deliver integrated marketing campaigns that support business growth across a range of healthcare services and regions. 
Reporting into the Head of Sales and Marketing, you will be responsible for leading regional marketing strategies, managing key agency relationships, and working closely with senior stakeholders across the business to ensure marketing activity is aligned with organisational objectives.
This role requires a strategic marketer with strong leadership capabilities, a data-driven approach, and experience managing multi-channel campaigns across both digital and offline channels.
Key Responsibilities
Campaign Strategy and Delivery
· Plan, coordinate, and deliver regionally targeted marketing campaigns that support business objectives
· Lead the execution of integrated online and offline campaigns across multiple services and regions.
· Adapt national marketing initiatives to meet local market needs while ensuring consistency of brand presence and development.
· Manage campaign budgets, timelines, and performance to maximise return on investment.
· Oversee campaign reporting and use insights to optimise future activity.
Marketing Leadership and Team Management
· Lead and develop the brand and social team, Social Media Manager, Marketing Manager, and Design Artworker.
· Create a collaborative and high-performing team environment that encourages innovation and continuous improvement.
· Set objectives, manage workloads, and support the professional development of team members.
· Ensure effective prioritisation of resources and alignment of marketing activity with business goals.
Agency Management
· Manage relationships with external agency partners, including PPC, media buying, and creative agencies. 
· Develop clear briefs, objectives, and performance measures for agency partners.
· Monitor agency performance, ensuring campaigns are delivered on time, within budget, and against agreed KPIs.
· Identify opportunities to improve effectiveness, efficiency, and value from agency partnerships.
Stakeholder Engagement
· Build strong relationships with stakeholders across marketing, operations, commercial teams, and senior leadership.
· Act as a trusted marketing partner, providing strategic advice and recommendations.
· Collaborate with senior leaders to understand business priorities and translate these into effective marketing plans.
· Present campaign strategies, results, and recommendations to senior stakeholders.
Performance and Insight
· Use data, customer insights, and market intelligence to inform campaign planning and decision-making.
· Monitor and evaluate performance across digital and offline marketing channels.
· Identify opportunities to improve patient acquisition, engagement, brand awareness, and overall marketing effectiveness.
· Drive a culture of continuous optimisation and evidence-based decision-making.
Brand and Governance
· Ensure all marketing activity aligns with Practice Plus Group's brand values and positioning.
· Maintain compliance with healthcare marketing regulations, advertising standards, and data protection requirements.
· Support the development and implementation of marketing best practice across the organisation.
Skills and Experience
Essential
· Significant experience in a senior marketing management role.
· Proven experience managing and developing marketing teams.
· Strong track record of delivering integrated marketing campaigns across digital, social and traditional channels.
· Experience managing external agencies.
· Excellent stakeholder management and influencing skills, including experience working with senior leaders.
· Strong analytical skills with the ability to translate data into actionable insights.
· Excellent project management, communication, and organisational skills.
Desirable
· Experience within healthcare, consumer services, or another regulated sector.
· Experience working within a multi-site organisation.
· Knowledge of lead generation, customer acquisition, and performance marketing strategies.
What We're Looking For
· A strategic and commercially minded marketing leader.
· A confident communicator who can build strong relationships at all levels.
· A collaborative manager who enjoys developing people and teams.
· Someone who combines creativity with analytical thinking to deliver measurable business outcomes.
Contract & Location
· Fixed-Term Contract (Maternity Cover)
· Remote working role, with occasional travel to Practice Plus Group offices and stakeholder meetings as required.
· Full-time position.

